














signage

Interior doors
Interior doors, building directory boards and outdoor building
signage (where other tenants are listed) use the building
directory standard font in black. If we can choose our own
font, use Helvetica Neue 75 Bold in upper and lower case.
Preference would be to use the name with A US CareNet and
LCS Partnership wherever possible.
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advertising & collateral materials

Each and every piece of advertising or collateral for Health at Home is unique, and created for a special circumstance or
opportunity. So establishing firm rules for logo use (other than size restrictions) in those materials is difficult.

Live Well. Be Well.
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A US CARENET and b LLC S Prartnership

All advertising, collateral and PR materials must go through US CareNet approval process following US CareNet business
development policies and procedures, as found on the US CareNet employee portal. Please submit your requisitions, available
on US CareNet employee portal, with sufficient time built in to make any required adjustments.

Heath at Home Design Brand Standards | 12



apparel & promotional items

Apparel that incorporates the Health at Home logo helps create team spirit and immediately identifies team members
or friends of Health at Home.

T-shirts: Use the complete four-color Health at Home logo with A US CareNet
and LCS Partnership and the “Live Well. Be Well.” tagline. Because a T-shirt
offers a large display surface, the logo can appear in almost any size desired.
Contact dlamar@uscarenet.com to begin the ordering process.

Polo shirts and apparel: All approved apparel can be
ordered from the US CareNet online apparel website | wocation

Left Chest

at: www.icostore.net/uscarenet. Please make sure to | e B
select the “Health at Home” (see screenshot) under .
the “Choose Logo and Location” located at the y

bottom right of the page. FOR CLINICAL STAFF: All
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community approved apparel is located by clicking

“HAH Clinical Approval” link under categories on the left side of the page. To
set up an account to order apparel, please contact US CareNet’s procurement
department at: dlamar@uscarenet.com.

Promotional items: Promotional items are available for ordering through the
Care Collateral Center (C3) found at uscarenetc3.com. Approved users are
provided access through US CareNet purchasing department by contacting
dlamar@uscarenet.com.

Questions and suggestions for C3 items should be directed to Jason Ullery at
jullery@uscarenet.com.

General Rule: If the logo is 1-inch wide or smaller (not including
tagline), use the logo without A US CareNet and LCS Partnership
tagline.

4-color with A US CareNet and LCS Partnership tag

®
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tone-on-tone/black with A US CareNet and LCS Partnership
tag (used for signage and other limited applications)

Live Well. Be Well.
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spot color with A US CareNet and LCS Partnership tag
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